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poster design process and answer your poster production questions. To 
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and click on HELP DESK. 

 

When you are ready to print your poster, go online to 

PosterPresentations.com 
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QU ICK  START  
 

Zoom in and out 
 As you work on your poster zoom in and out to the level that is 

more comfortable to you. Go to VIEW > ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the authors, and the 

affiliated institutions. You can type or paste text into the provided boxes. The 

template will automatically adjust the size of your text to fit the title box. You 

can manually override this feature and change the size of your text.  

 

TIP: The font size of your title should be bigger than your name(s) and institution 

name(s). 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a logo by 

dragging and dropping it from your desktop, copy and paste or by going to INSERT 

> PICTURES. Logos taken from web sites are likely to be low quality when printed. 

Zoom it at 100% to see what the logo will look like on the final poster and make 

any necessary adjustments.   

 

TIP:  See if your school’s logo is available on our free poster templates page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy and paste, 

or by going to INSERT > PICTURES. Resize images proportionally by holding down 

the SHIFT key and dragging one of the corner handles. For a professional-looking 

poster, do not distort your images by enlarging them disproportionally. 

 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good they will 

print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the DESIGN 

menu, click on COLORS, and choose the color theme of your choice. You can also 

create your own color theme. 

 

 

 

 

 

 

 

 

 

You can also manually change the color of your background by going to VIEW > 

SLIDE MASTER.  After you finish working on the master be sure to go to VIEW > 

NORMAL to continue working on your poster. 

 

How to add Text 
The template comes with a number of pre-formatted 

placeholders for headers and text blocks. You can add 

more blocks by copying and pasting the existing ones or 

by adding a text box from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to present.  

The default template text offers a good starting point. Follow the conference 

requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  

click on TABLE. A drop-down box will help you select rows and 

columns. You can also copy and a paste a table from Word or 

another PowerPoint document. A pasted table may need to be re-

formatted by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. Some 

reformatting may be required depending on how the original document has been 

created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the column 

options available for this template. The poster columns can also be customized on 

the Master. VIEW > MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have finished your poster, save 

as PDF and the bars will not be included. You can also delete them by going to 

VIEW > MASTER. On the Mac adjust the Page-Setup to match the Page-Setup in 

PowerPoint before you create a PDF. You can also delete them from the Slide 

Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, save as PowerPoint or 

“Print-quality” PDF. 
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• Empirical studies in democracies showed a strong causal relationship between public 

opinion and policy (Page and Shapiro 1983; Risse-Kappen 1991; Burstein 2003). The 

relationship may as well be reciprocal, with policy driving public opinion. The latter is often 

supposed to be the case for non-democratic states. 

• While democratic leaders commonly only run the risk of non-reelection to office, 

authoritarian leaders potentially risk public revolt and are sensitive to manifestations of 

dissent on policy at an aggregate level. Collecting data on public preferences in various 

political regimes may have dissimilar political functions, but remains important both in 

democracies and non-democratic states. 

Hypothesis: Public policy attitudes are congruent with official foreign policy doctrines. 

Introduction 

Public Attitudes towards the United States, the EU and China 

Attitude towards US, EU, and China, Public opinion (1997-2018) and Foreign 
policy concepts (2000, 2008, 2013, 2016) 

Correlations between public attitudes toward single states 

The correlation table below shows how these time series of public opinion are related in the 

entire measurement period. Table 1 describes the dynamics for each pair of countries based on 

the averaged values (1 year is 1 point). 

• The correlations between China and the U.S., between China and the EU and between 

China and Ukraine are significantly negative: the worse the attitudes people have towards 

the U.S., the EU and Ukraine, the better they are towards China, and vice versa. 

• The attitudes towards Georgia and Belarus do not correlate with the attitudes to other 

countries: all the correlation coefficients are insignificant. 

Conclusions 

• Russians demonstrate a 

significant shift in their 

perceptions of the nation’s 

international image and the 

amity/enmity feelings towards 

others. 

• Most of the shifts in public 

opinion can be explained as 

responses to key international 

events, which endorses the 

thesis of the rational and 

reactive public. 

• On the whole, public opinion 

and the official policy line in 

Russia move in the same 

direction.  

Russia’s foreign policy preferences have gone through considerable changes in the years 

following the dissolution of the Soviet Union. Although the changes of the foreign policy 

course since the emergence of an independent Russian Federation in late 1991 were 

remarkable, they were not less ‘evolutionary’ than they were in the 2000s (Stent 2008; 

Tsygankov 2015; Sakwa 2008). 

The data in Figure 1 demonstrates the dynamics of public attitudes towards foreign nations 

from 1997 (for the U.S. and China) and 2003 (for EU) until 2018. First, public attitudes 

towards the foreign nations have changed, although these shifts may be explained as a reaction 

to major foreign policy events. Attitudes fluctuate within several years or even several months 

by a few tenths of a percentage point. Since we have very few measurements for the period 

from 1990 to 1996 (mainly for the US), these data points are not included in the graphs. 
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The paper looks at the question of relationships between the evolution of the Russian foreign 

policy priorities as evidenced in the Foreign Policy Concepts (2000, 2008, 2013, and 2016) and 

public opinion regarding foreign policy measured from 1997 until 2018.  

1. The public opinion time-series selected from national surveys in which respondents are 

asked about their general attitude to a specific country (cross-sectional data sets of the 

Levada Analytical Centre). The Levada Centre holds monthly omnibus surveys – a country-

wide poll of urban and rural population over 18 years of age based on a representative 

sample of 1,600 people from 130 settlements of 45 regions of the Russian Federation. The 

survey is organized as a face-to-face interview at the home of the respondents. A typical 

questionnaire consists of 80-100 questions. http://www.levada.ru/en/methods/omnibus. 

2. Government’s foreign policy preferences analyzed as fixed within the formal foreign policy 

doctrines: 2000, 2008, 2013, and 2016. Method: survey deployed in the spring of 2018. 

Professors and students of the National Research University Higher School of Economics 

specializing in the field of political science (22 fully completed questionnaires ). 
 

These attitude questions are asked randomly and with different frequency: sometimes, once a year, sometimes more often, – up to six times a 

year. 

c 

    USA EU China Ukraine Georgia Belarus 

USA Pearson 1 .950(***) -.602(**) .837(***) -.295 -.196 

  Sig. (2-tailed)   .000 .014 .000 .250 .467 

  N 22 16 16 21 17 16 

EU Pearson .950(***) 1 -.625(**) .873(***) -.381 -.287 

  Sig. (2-tailed) .000   .030 .000 .161 .342 

  N 16 16 12 16 15 13 

China Pearson -.602(**) -.625(**) 1 -.480(*) .206 .381 

  Sig. (2-tailed) .014 .030   .071 .543 .179 

  N 16 12 16 15 11 14 

Ukraine Pearson .837(***) .873(***) -.480(*) 1 .025 .054 

  Sig. (2-tailed) .000 .000 .071   .924 .843 

  N 21 16 15 21 17 16 

Georgia Pearson -.295 -.381 .206 .025 1 .477 

  Sig. (2-tailed) .250 .161 .543 .924   .117 

  N 17 15 11 17 17 12 

Belarus Pearson -.196 -.287 .381 .054 .477 1 

  Sig. (2-tailed) .467 .342 .179 .843 .117   

  N 16 13 14 16 12 16 

Table 1. Correlations between Attitudes of Russians towards the United States, the EU, China, 
Ukraine, Georgia, Belarus, 1997-2018 
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